














OPTIMIZATION STRATEGY

1. Regularly review these KPIs to identify areas for improvement.

2. Test variations in your email content, subject lines and sending times.

3. Refine your target audience based on who is responding positively.

4. Continuously improve your lead validation process to ensure high-quality contacts.

5. Adjust your follow-up strategy based on when the most positive responses occur.

6. Analyze the characteristics of leads that convert to meetings and refine your targeting
accordingly.

Remember: While these benchmarks provide useful guidelines, your specific results may
vary based on your industry, target audience and offer. Continuously test and adjust your
approach to find what works best for your unique situation.



YOU DESERVE A MARKETING PARTNER THAT SPOTLIGHTS YOUR BRAND AND IS:

HONEST | DILIGENT | STEADFAST IN BUDGET MAXIMIZATION | ROIFOCUSED
EXPERIENCED | CREATIVE | COMMUNICATIVE | COLLABORATIVE

ELLINGTON
DIGITAL

IF THAT SOUNDS GOOD TO YOU, THEN CALL US RIGHT
NOW AT (916) 580-5250.




